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Sage Products Inc.  
3909 Three Oaks Road 

Cary, IL, 60013 

815-455-4700 

Website: http://sageproducts.com  

www.shopsageproducts.com 

www.yourcarematters.com  

 

Yr Began: 1971, Privately Held 

 

Key Metrics 
Annual global sales:  
$200 MM  

 

 

 
 

Mission Statement 
We are a developer and manufacturer of 

innovative healthcare products used by 

professional and retail consumers throughout the 

world. 

 

We provide quality and value to every customer. 

Each supplier is treated with dignity and respect. 

With pride, we offer all employees the opportunity 

for professional as well as personal growth. And 

we uphold an active, responsible presence in our 

community. 

 

By developing superior products, and dedicating 

our entire organization to total customer 

satisfaction, we will continue our leadership in the 

markets we serve. More than just products, we are 

Sage Products. 

 

  

 

Key Executives (May 2010) 

Role Executive / Phone Email 

CEO Vince Foglia/815-455-4700 fogliav@sageproducts.com 

CFO Rich Naponelli/815-455-4700 rnaponelli@sageproducts.com 

VP Sales  Bill Howes/815-455-4700 ext 1718 bhowes@sageproducts.com 

President & COO Scott Brown/815-455-4700 sbrown@sageproducts.com 

 
Sales Organization Structure (last update:  May 2010) 

U.S. Acute Care and Alternate Care Markets 

Sage Products sales organization structure is a direct sales team with geographical and functional responsibilities primarily focusing in the hospital 

and long term care arena. The team is comprised of one Vice President of Sales, two Area Vice Presidents, 11 Regional Managers, approximately 

85 Account Executives, and 12 Customer Service Specialists.   

National Accounts 

The National Account organizational structure is under the lead of the Vice President of Sales and is comprised of 8 people.  The team is 

responsible for the Group Purchasing Organizations, Military accounts, integrated delivery networks, in North America. 

International Sales 

We sell to over 40 countries internationally, with Europe being our primary focus.  We have a 3PL warehouse in Holland which services all our EU 

customers.  Our international team is under the lead of the International Business Director with a team of 7 people.  We currently have sales 

representatives located throughout Europe and The Americas, as well as an operations manager at the corporate office.    

Retail Sales  

The Retail Sales structure consists of limited drug products and an e-commerce website. 
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Company IT Systems (CITS) 

The IT organization consists of 4 core functions:  Network Administration (including Help desk), Application Development, Database 

Administration, and Electronic Commerce.  The IT staff along with the Sage data center is located at the corporate headquarters in Cary, IL.  

The primary role of I.T. is to support both internal and external customers in the use of our vast business systems running on the corporate 

network. 

The majority of business transactions occur electronically between Sage and its customer base using ANSI X.12 EDI standards.  These 

transactions include purchase orders (850), invoices (810), advanced ship notices (856) and sales tracings (867).   Sage relies heavily on 

electronic commerce to create efficiencies both internally and for our customers.   

Sage is part of the early adopter program working with the GDSN on initiatives related to the implementation of the Global Location Number 

(GLN) and Global Trade Identification Number (GTIN).  These initiatives are designed to increase efficiency in the healthcare supply chain. 

 
 

Recent News 
 April 2010 - Sage Products begins construction on major building expansion - 

http://www.sageproducts.com/company/media2.asp?ArticleID=112&section=Press%20Releases 

 February 2010 - Sage Products launches Prevalon XL - 

http://www.sageproducts.com/company/media2.asp?ArticleID=111&section=Press%20Releases 

 November 2009 - Sage Products launches Traptex Flushing Compliance Device - 

http://www.sageproducts.com/company/media2.asp?ArticleID=110&section=Press%20Releases 

 October 2009 - Sage Products named to top 5 Best Places to Work in Healthcare - 

http://www.sageproducts.com/company/media2.asp?ArticleID=106&section=Press%20Releases 

 

 

Product Lines Offered (May 2010) 

 Oral Hygiene 

 Prepackaged Bathing  

 Rinse-Free Shampoo Cap 

 Incontinence Care  

 Heel Protection 

 Preoperative Care 
 

Key Strategies (May 2010) 
Philosophy 

Sage's core belief is prevention—that evidence-based interventions will lead to improved outcomes. This belief led to the birth of 
Interventional Patient Hygiene, a nursing action plan focused on fortifying patients' host defenses with evidence-based care. By 
promoting a return to the basics of nursing care, our advanced patient hygiene products and programs help healthcare facilities improve 
clinical outcomes by reducing the risk of hospital-acquired infection and skin breakdown.  
 
Innovation 

Sage Products is much more than just a healthcare manufacturing company. We are true innovators and have been that way from the 
very beginning. We don't just take existing concepts and make them our own. We develop new concepts and products that address the 
challenges of the ever-changing healthcare industry. We take ideas, turn them into clinically relevant products and bring them to the 
marketplace as quickly as possible. But we don't just do this in a lab or boardroom. We take a hands-on approach to developing and 
improving our products, spending time in facilities listening to those people who use our products every day. We rely on feedback from 
clients and experiences in the field to develop products that will ultimately enhance patient care. 
 
Service 

Healthcare is a business, but to us it's personal. Our seasoned sales team truly cares about the customer and their patients. Whether in 
the hospital, alternate care or retail arena, we take the time to listen and respond to the needs of the rapidly changing healthcare 
market. Our customer service teams ensure responsive, personalized service for the length of customers' relationship with Sage. Our 
customers demand total satisfaction from Sage's products and service, and Sage demands that our people give them that satisfaction 
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Industry Support Program (May 2010)  

Sage Products supports industry tradeshows, clinical speaker programs and webinars.   The Company also employs medical sales 

liaisons and clinical research specialists to service the clinical needs of our customer base.  

Company Code of Ethics and Conduct (May 2010)  

Sage Products complies with PhARMA code of ethics 

 


